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A Word From Linda Simensky, Head of
Content at PBS KIDS

| J )KNDScharacters are curious about the
world and genuinely excited about discovery
new things. They are positive role models that
ask guestions, investigate, and experience the
fun of learning something new.

Our stories engage kids with humor, surprise,
and authentic situations that they find in their
everyday lives. hterwoven are themes of
inclusion, diversity, kindness, and
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monthly streams acr
platforms *

Seven in ten children
ages 2-8 watch PBS
inthe U.S. Ut hat

19 million children 1

Research shows
that PBS KIDS
makes an
impact on early
childhood
learning**




This funny and engaging show
follows a curious bunny named

Elinor as she asks the questions in
every childys mind
the wonders of the world around

her. Each episode encourages

children to follow their curiosity

about nature, to ask questions i
they donyt understp@anc
answers using basic science

practices.
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ﬂv\e Target Demo: 3to5
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o | Facts:

-/""'4 A Co-created by Jorge Cham and

! Daniel Whiteson, authors of We
Have No Idea: A Guide to the
Unknown Universeand creators of ™
the podcast Daniel & Jorge Explain s
the Universe.

A Elinor Wonders Whywas the most-
streamed series launch EVER on
PBS KIDS!

A Producers: Pipeline Studios

A Broadcasters: PBS KIDS
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https://pbs.app.box.com/s/ypy7v4cmkexy6bk8r8fmj6gyjr5fz6sm/file/492419689476
https://pbsinternational.org/channel/ad4mavl6iy/5428/

Facts:

A Contemporary rural life
Intergenerational
relationships
Respect for elders

Set against a backdrop of
Native America culture and
traditions

Producers: Atomic Cartoons and
WGBH KIDS

Broadcaster: PBS KIDS

@ Screening Room

Dive into the great outdoors with
Molly of Denalf Molly, a feisty and
resourceful 10-year -old Alaskan
Native, her dog Suki, and her
friends Tooey and Trini take
advantage of their awe-inspiring
surroundings with daily
adventures . They also use
resources like books, maps, field
guides, and local experts to
encourage curiosity and help in
their community .

Target Demo: 4to 8
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Season 2 Coming Soon!




